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FOR IMMEDIATE RELEASE 
 
 
 

CHRISTMAS SHOPPING FROM YOUR SOFA 
Home Shopping is booming – Networks lure consumers with Christmas Specials  

 
Brussels, November 18, 2015: Christmas is just 6 weeks away and the TV Shopping Channels 
are offering holiday shopping specials. Home Shopping is trendy again, put your feet up, and 
comfortably do your Christmas shopping from home. 
 
It is that time of the year again; Thousands of consumers are strolling through shopping 
arcades of cities, life is stressed, and parking is not available. Many consumers have now 
decided to stay home and do their Christmas shopping, easily and safely from the comforts of 
their home. It is not only the internet that is benefiting from the holiday season. Watching Home 
Shopping has become trendy, TV usage for shopping in Europe is continuously increasing, a 
development that is confirmed by the Home Shopping Networks. More and more consumers 
are using their TV as an omni-channel device for shopping, and in particular as a source of 
shopping information, before the actual purchase occurs, via telephone or on-line with the 
networks. The Home Shopping Industry anticipates this year a record revenue increase of four 
percent, reaching 1.83 billion Euros. For further information regarding this trend and the 
associated facts: http://era-europe.eu/entries/225-television-usage-breaks-records-in-europe. 
 
Until recently the Home Shopping networks, with their primary demographic viewers being 50+ 
housewives, were battling for their position in the new digital retail marketplace. With their new 
online concepts and younger program hosts, that are now presenting products with a more 
personal touch, the networks are now reaching a younger audience as well. The advantage 
today for Home Shopping is the benefit of “shopping” from home, being able to view the product 
being presented and how it actually functions, as opposed to just seeing pictures either in a 
catalogue or in the internet. Home Shopping also offers consumers products that are not main 
stream, and cannot be found in typical retail outlets, which is very appealing to the Christmas 
consumer looking for something different. For the networks, the fourth calendar quarter of the 
business year is the largest revenue producing period, and this also the period that sees the 
network warehouses sometimes sold out due to their TV specials.  
 

# # # 
 
ERA Europe, The Association for the European Home Shopping Industry, is the trade association for companies 
involved in retailing products and services directly to the consumer via audiovisual communication and content on 
television, internet and other electronic media, according to a recognized code of ethics. Currently ERA Europe  
represents the Interests of 71 European Members. Over 14.000 employees work in these specific markets in the 
industry. For further information, please refer to: www.era-europe.eu 
 
CONTACT INFORMATION: If you would like more information, or to schedule an interview, please contact 
Meike Peplow at Global Focus, mpeplow@thinkglobal.eu or +49 (89) 23 23 2650 


