
 

 

HSE24 Continues Its Growth Trajectory 
E-commerce driving omnichannel retailer’s dynamic d evelopment 
 
Ismaning, June 13, 2017 – HSE24 is continuing its growth trajectory: In the 2016 financial year, the 
Group generated net sales of €754 million – representing a year-over-year increase of 6%, including 
double digit increases in the expansion markets of Italy and Russia. The home shopping company 
also significantly increased its EBITDA. The HSE24 Group currently has two million active customers, 
5% more than in the previous year.  
 
E-commerce as key growth driver 
Thanks to a consistent omnichannel strategy, high growth rates were achieved in the individual DACH 
sales channels. The main contribution to growth in 2016 came from the e-commerce sales channel, 
which once again posted strong double digit sales increases to €164 million in DACH, accounting for 
more than a quarter of total sales. 36% of sales in e-commerce were generated with mobile 
applications and on the mobile website. This is equivalent to a 40% increase compared to the previous 
year. 59% of all new customers are gained online, with 39% coming via mobile devices. Overall, 37% 
of HSE24’s customers make purchases using the home shopping company’s online channels. The 
core TV business also remains strong. All three channel brands continued their positive development 
from the previous years.  
 
“We offer our customers inspiring cross-channel shopping experiences that also impress in terms of 
service. By systematically connecting our sales channels, we have further extended our leading 
position and tapped new customer groups,” says Sonja Piller, CEO of HSE24. “Expanding our 
omnichannel activities, using interactive ordering options and integrating modern technologies and 
platforms play a key role in our growth strategy.” 
 
Fashion, jewelry and beauty boost sales 
Each year, HSE24’s merchandising range features more than 20,000 products – most of them 
exclusive – in the segments of fashion, jewelry, beauty, wellness, home & living. Thanks to its 
successful merchandising strategy, the company continued its growth in the individual segments. The 
main growth drivers were the fashion, jewelry and beauty segments, which generated the highest 
customer demand. To tap new target groups and also to address existing customer segments in a 
more targeted way, HSE24 launched the highly successfully BRIAN BY BRIAN RENNIE collection the 
beginning of 2016. The fashion creations by international star designer Brian Rennie are based on the 
concept of “affordable luxury,” offering high-quality fashion with attractive value for money.  
 
Successful cooperation: “Die Höhle der Löwen” inves tments at HSE24  
HSE24 gained a great deal of exposure through  the investments made by Judith Williams in the VOX 
show “Die Höhle der Löwen.” Within ten years, the HSE24 expert has emerged as one of the most 
successful TV entrepreneurs in Europe. She has been on the jury of the start-up show since 2014. 
HSE24 also promotes the various “Product investments” finalized in the show across its different 
channels. Her most successful product investments included the Popcornloop popcorn maker, the 
anti-tooth-decay lozenge penta-sense and the Augsburg-based start-up “LittleLunch,” which has sold 
more than 500,000 of its organic soups through HSE24 since the sales launch. 
 
About the HSE24 Group:  
The HSE24 Group is an international omnichannel home shopping company. With its exclusive and varied 
product range, the digital retailer offers its customers an emotional shopping experience 24/7. The inspiring 
lifestyle range primarily comprises the segments fashion, jewelry, beauty and home & living. In Germany, Austria 
and Switzerland, the HSE24 Group operates through the channels HSE24, HSE24 Extra and HSE24 Trend. In 



 

 

Italy, it operates through HSE24 and in Russia through the channel Shopping Live. With its integrated interactive 
TV, online and mobile platforms, the HSE24 Group is the driver of innovation in modern home shopping. The 
HSE24 Group closed the 2016 financial year with net sales of €754 million and a strong increase in profit. The 
Group currently has a workforce of about 1,300, plus more than 3,000 employees operating at call centers and 
logistic partner companies. Since it was founded in 1995, HSE24 has remained on a sustainable growth path. The 
investment company Providence Equity Partners has been the majority shareholder since 2012. Ardian and 
HSE24 Management also hold stakes in the company. 
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